
RULE #1 

Timing is Key
The best time to request reviews is after a positive experience.

RULE #4

Keep These Tips in Mind 
When Responding

RULE #7

Learn from Feedback

RULE #3

Respond to All Reviews
The good, bad and ugly of reviews are equally important to drive 
customer satisfaction and trust in a product. Here are a few ways to 
respond to different types of reviews:

RULE #6

Monitor & Respond

RULE #2 

Target the Happy Customers
While you certainly can ask everyone who has ever downloaded your 
extension for a review, ideally you want to time and target your ask.

RULE #5

Encourage Direct Connection

Selectively Target
Reach out to those who are likely to leave a 
review based on their positive experience

Avoid Arguing
Respond calmly and professionally, especially to 
criticism

Encourage reaching  
out to you directly
Rather than leaving negative reviews

Regularly Monitor Reviews
Make reviewing the Chrome Web Store part of 
your process. Respond promptly to any negative 
feedback (see 3-4)

User is confused
Often, confusion comes 
from unclear processes 
like tracking rewards or 
navigating the extension.

Best Practice: Offer public 
solutions. For example, share 
steps to find the cashback 
dashboard. This helps the 
reviewer and anyone else 
who’s unsure.

Unhappy user / 
bad experience
These reviews highlight pain 
points like missing rewards 
or glitches.

Best Practice: Acknowledge 
the frustration, be sincere, 
and provide a direct next 
step (e.g., instructions, or 
offer a support email for 
follow-up). Signal that you’re 
listening and willing to 
improve.

Good reviews 
Be a cheerleader and express 
excitement that they are 
enjoying the product

Show Empathy
Empathize with the user’s frustrations and let 
them know that their feedback is valuable

Product improvements
Look at what users love and hate. Use this to 
inform feature optimizations, simplify flows, or 
add what’s missing.

Target Specific Achievements
When users reach milestones like their first 
purchase, cashback earnings or redemption

Target Your Review Request
Embed a “Leave a Review” CTA in reward 
notification emails, in-app messages, or 
dashboard

Stay Objective
Take the time to understand the specific 
concerns raised in the review. If possible, provide 
guidance on how they can resolve their issues

Provide easy contact methods
Make it easy for users to reach you directly for 
issues through your website, support email, or 
in-app feedback mechanisms (lack of contact 
info can decrease user confidence in your 
extension)

Be prompt
Timely responses show that you’re actively 
engaged with your users and committed to 
addressing their concerns

Offer Solutions
Whenever possible, offer solutions, instructions 
or workarounds to address the user’s concerns

Look for recurring issues
If you see the same pain points popping up in 
multiple reviews, it’s a sign you need to act fast. 
Fix those issues to boost satisfaction and trust.

Channels to Use
We recommend using email, in-app 
notifications, and dashboard prompts

Reviews are essential to establish social proof for your cashback 
browser extension on the Chrome Web Store (CWS). Positive 
reviews and high ratings show off user satisfaction, create trust, and 
reinforce credibility, while enhancing your extension’s visibility and 
search rankings. 

Here are our recommendations for soliciting those all-important 
reviews for your CWS listing.

Best Practices for Soliciting 
Chrome Web Store Reviews

With these best practices, you can encourage satisfied users to 
share their experiences, address any concerns from less-happy 
users, and build a reputation of credibility and reliability. Each 
review helps shape your extension’s future, and is an opportunity to 
positively impact its adoption and engagement.
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